
Carrots. Tomatoes. Cucumbers. Blueberries. These items sound like ingredients in some 

type of salad; however, they are the main components of the Yes To Inc.’s organic hair and skin 

product line. The Yes To Carrots brand was developed in 2005 and the Yes To Incorporation 

was incorporated in late 2006, so this is a relatively new and innovative type of merchandise. 

Each vegetable or fruit is complemented by various oils and extracts to create the perfect blend 

of nourishing, replenishing, and strengthening hair and skin restoratives. The Yes To Carrots 

brand is specially formulated for normal to dry skin, and includes Shea butter and sweet almond 

oil. The Yes To Cucumbers trademark is designed for sensitive skin and color-treated hair and is 

complemented by aloe vera and green tea. The Yes To Tomatoes and Yes To Blueberries 

varieties are specifically designed with age in mind; the Yes To Tomatoes brand includes 

salicylic acid and witch hazel and is used with oily, combination, and/or acne-prone skin and 

fine/thin hair. The Yes To Blueberries marque is used especially for restoration and contains 

cotton thistle and paracress flower. All of these brands have received much attention from the 

media and have been advertised or mentioned in magazines such as Marie Claire and many 

more. If interested in more information about any of the brands mentioned please visit 

www.yestocarrots.com. For the purpose of this assignment, I think that all of the Yes To brands 

should be mentioned and considered. 

These brands would benefit from exposure to high school and college girls by 

experiencing an increase in demand and most likely a higher rate of feedback from the age 

groups that Her Campus represents. From a personal belvedere, I believe that girls in my age 

group would enjoy these products because of the quantity and quality of merchandise, the pricing 

http://www.yestocarrots.com/


of the products, the healthiness of products, and the fun, youthful design and packaging. The 

most notable thing about the Yes To brands is their simplicity. Everything from the list of 

ingredients to the frequently asked questions is simply stated in ways that are understandable for 

everyone. None of the products contain parabens, phthalates, sodium lauryl sulfate, or sodium 

laureth sulfate, ingredients which are common in most drugstore hair and skin products. These 

products are also more than 95% naturally derived and they are manufactured in the United 

States of America. There are many methods you could use to publicize these varieties. 

A few ways that I think we could market this brand includes a party, a Her Campus Say 

Yes themed web design, and social media promotion. The party’s theme could be Say Yes to 

Partying, and vegetable and fruit platters could be served along with all-natural and organic 

foods and drinks. To entertain guests and,  give everyone a chance to be awestruck with the 

results of Yes To products, a hair and beauty show could be presented. Finally, as guests leave, 

they could receive a Her Campus bag filled with samples of Yes To manufactured goods and Her 

Campus merchandise. On the website, the background could be a collage of the ingredients used 

by the Yes To company and the header could be designed with the four main Yes To ingredients 

(carrots, cucumbers, tomatoes, and blueberries) and be shown as Say Yes to Her Campus. Lastly, 

on Twitter as  a promo tweet we could say, “What’s something you say yes to? We say yes to 

carrots! (link to yestocarrots.com) #SayYesHC .” and create hash-tags like #HCSaysYes.  We 

could even do a Pinterest contest like the one for Our Campus Market and the winner could get a 

certain amount of merchandise or a gift card from the Yes To brand of their choice. Hopefully, I 

have portrayed these brands in an exemplary manner and Her Campus personnel with consider 



contacting them. 

 


